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I. Search is changing (fast)

○ Google goes all-in with AI Mode

○ New players rise to challenge: ChatGPT, Claude, Perplexity

○ Amazon introduces Rufus

II. How does AI search work?

○ Longer, conversational searches

○ Query fan-out & vector embeddings

○ Creepy personalization

III. How can I maximize my books’ visibility in an AI world?

○ Secret findings from analyzing 300 ChatGPT recommendations
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Here’s what we’ll cover:



Search is 
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Google: AI Overviews and AI Mode
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A significant rise in “zero-click” searches

% of Google searches with “no click”
Data by Pew Research Center

Zero-click share for keywords showing vs. 
not showing AI Overviews

Datasource: Similarweb
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Already a massive impact on publishers
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Meanwhile, other search engines emerge
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This not only affects big publishers.
It affects all of us.



Google traffic from 2023 to 2025

Google conversions from 2023 to 2025

reedsy



AI search traffic from 2023 to 2025

AI search conversions from 2023 to 2025

reedsy
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AI search is coming everywhere… including Amazon
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Online search is about to become a 
completely different experience
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https://g.co/gemini/share/f83540c10f92
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How do we ensure our books remain 
visible in this new search era?



The main 
principles of 
AI search
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The five main principles of AI search
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I. Longer, conversational searches

○ Search volume is about to become obsolete 

II. Query fan-out

○ One search triggers many searches

III. Vector relevance

○ The age of “keyword matches” is over

IV. Personalization

○ One search, many different answers
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“According to our recent study on AI Overviews, queries showing an AIO with 8+ 
words have grown 7x since AIOs launched in May 2024.”

 — BrightEdge

“We launched AI Overviews last year at I/O, and since then there's been a 
profound shift in how people are using Google Search. People are coming to 
Google to ask more of their questions, including more complex, longer and 
multimodal questions.”

 — Google Blog

I. Longer, conversational searches
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I. Longer, conversational searches

Best romantasy 
books of 2025

Can you recommend five romantasy books, 
released this year, that feature 
enemies-to-lovers but have NO explicit sex 
scenes? They should ideally be well-reviewed 
and if possible, feature faes or other magical 
creatures.

Are there any romantasy series based on African 
mythology, with a slow-burn romance like 
ACOTAR, and published recently?

What are the best romantasy series published 
this year (based on Goodreads ratings and 
reviews)?
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I. The implications on search volume

Best romantasy 
books of 2025

→ 1000 searches

Can you recommend five romantasy books, 
released this year, that feature 
enemies-to-lovers but have NO explicit sex 
scenes?

Are there any romantasy series based on African 
mythology, with a slow-burn romance like 
ACOTAR, and published recently?

What are the best romantasy series published 
this year (based on Goodreads ratings and 
reviews)?

→ 1 search

→ 1 search

→ 1 search
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II. Query fan-out

The AI search engine takes your 
search, analyzes it, and launches 
dozens of different traditional 
searches related to it to build a 
corpus of relevant documents.
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II. Query fan-out
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II. Query fan-out
Query Type User intent

Top 3 romantasy novels with enemies-to-lovers trope, published in 2024, rated 
4 stars or higher, and no explicit sex scenes.

reformulation To find high-quality romantasy books 
fitting the criteria.

Best-reviewed 2024 romantasy books featuring enemies-to-lovers, suitable for 
mature young adults (clean romance).

reformulation To filter out overly explicit content.

Romantasy novels with fae characters and enemies-to-lovers plot, released 
2024: Goodreads reviews.

related_query To leverage a specific review platform.

Compare and contrast 2024 romantasy books with enemies-to-lovers: fae vs. 
other magical creatures.

comparative_query To compare different subgenres within 
romantasy.

2024 romantasy books: enemies-to-lovers without explicit content – 
recommendations from fantasy book bloggers.

related_query To find recommendations from trusted 
sources.

Are there any 2024 romantasy novels with a slow-burn enemies-to-lovers plot 
and no explicit sex scenes, featuring selkies?

entity_expansion To explore alternatives to fae.

Recommendations for clean romantasy novels released in 2024, featuring 
witches and an enemies-to-lovers dynamic.

entity_expansion Explore alternative magical creatures.

I prefer heartwarming stories: suggest three well-reviewed 2024 romantasy 
books with enemies-to-lovers and no explicit sex.

personalized_query To personalize the recommendations 
based on preference.



II. Where do AI engines pull their information from?
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Top 10 websites by mentions for each AI assistant. Source: Ahrefs.

https://ahrefs.com/blog/top-10-most-cited-domains-ai-assistants/


III. Vector relevance vs keyword matches
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Currently, the search algorithms of 

all retailers (including Amazon) rely 

on keyword matches in metadata.

This is terribly inefficient and will 

inevitably change.



III. What the heck are “vectors”?

OCTOBER 2025 @REEDSYHQreedsy

Vectors are numerical 

representations of data 

(typically words, phrases, or 

sentences) which capture 

semantic meaning and 

relationships.



III. Understanding vector relevance
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IV. Personalization
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“Can you recommend three Cold‑War‑era historical thrillers 
set in Berlin, released within the last three years?”

Book A
Book B
Book C

Book D
Book B
Book E

Book A
Book E
Book F



IV. Personalization: what do your results depend on?
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● Your search (obviously)

● Your previous searches

● Your previous browsing history

● Your previous purchasing history

● Your social media history

● Etc.

These are all converted 
into user information 
embeddings and fed 
into the relevance 
scoring engine.
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Personalized search results have a 
massive implication on SEO: 

ranking for a search doesn’t mean 
anything anymore.



A practical 
case study of 
300 AI book 
suggestions
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Sneak peek: 300 AI book recommendations
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The methodology:

● 100 prompts in ChatGPT 5.

● Each prompt asks for 3 book recommendations. 

● Varied prompts across all commercial and literary fiction genres.

The result: a list of 300 AI-recommended books. Let’s analyze them!
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Sneak peek: 300 AI book recommendations

Published by… Percentage

Big Five 63%

Independent publisher 29.66%

Self-published 7.33%

Google Books Library Percentage

Available 99%

Not available 1%

Published in… % (recency bias) % (no bias)

2024-2025 63.39% 6.84%

2020-2023 31.15% 17.95%

Before 2020 5.46% 75.21%

Goodreads data

Average # review 35,493

Average rating 3.9

% books with rating < 3.5 10%

Wikipedia page? Percentage

Yes 51.85%

No 48.15%
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Sneak peek: 300 AI book recommendations



Tips to stand 
out in an AI 
search world
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Make sure your book has the exact same 

title, subtitle, and series title everywhere 

on the internet.

Add a section to your book descriptions 

that clearly specify what your book is (or 

isn’t): genre, tropes, themes, etc.

Tip #1: Keep consistent, descriptive metadata
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Tip #1: Keep consistent, descriptive metadata
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Tip #2: Claim all your author profiles and book pages

reedsydiscovery



Search for your book on books.google.com. 

If it doesn’t show up, fix it ASAP!

1. Sign up to Google Books Partner Center

2. Add a book (either publish it on Google 

Play, or just offer a preview)

Important: you can do this even if the book 

is in Kindle Unlimited!
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Tip #3: Make sure your book exists on Google Books

http://books.google.com
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Tip #4: Get an exact match domain for your website

ricardofayet.com

1. Have an author website (BookBub, Tertulia, 

or self-built).

2. Host it on a domain you own that exactly 

matches your author name (or potentially 

book/series title).

Pro tip: if you know nothing about this, just ask 

your favorite AI assistant for a step-by-step.



Online reviews and discussion of your book 

are more important than ever. Consider 

shifting your marketing time/spend towards:

● Paid reviews: NetGalley co-op, Reedsy 

Discovery, BookSprout, Edelweiss, etc.

● Influencer marketing: send physical 

ARCs and boxes (act like a Big Five).
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Tip #5: Foster online reviews



Consider asking your readers for reviews, mentions, posts, or videos on 

Reddit, Quora, YouTube, Instagram, TikTok, Facebook, etc.

● Get more out of your ARC team, but at the same time…

● Offer them extra cool rewards (hello, special editions!)

● Ask for honest reviews only (don’t alienate your readers)e
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Tip #6: Leverage your existing readership



● Be active in relevant genre/niche subreddits

● Offer to do an AMA in a relevant subreddit

● Look into Reddit Advertising

● If notable enough, create your own subreddit

● Ask your favorite AI assistant for more ideas!
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Tip #7: Boost your visibility on Reddit



● Meet notability standards: Multiple published books + 

significant independent coverage

● Show recognition: Awards, bestseller lists, or other evidence 

of influence/impact

● Gather reliable sources: Collect 3–5+ substantial press 

references — avoid self-published or promotional sources.

● Draft neutrally: Write in an encyclopedic tone, cite every 

claim, and submit via Wikipedia’s Articles for Creation (AfC).

● Don’t rush it: If you don’t yet qualify, focus on building your 

profile and media coverage first.
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Tip #8: If you can, get a Wikipedia page
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Tip #9: Get (or generate) mentions on listicle posts



OCTOBER 2025 @REEDSYHQreedsy

Tip #9: Get (or generate) mentions on listicle posts

“We've been hard at work curating custom book lists on 
Goodreads by genre. We're using our team's internal 
Goodreads accounts to place our authors' books next to 
big-name bestsellers.

Why?
Because platforms like ChatGPT, Google, and other AI 
engines are increasingly scraping Goodreads to inform their 
recommendations. If your book is consistently showing up 
alongside top titles in your niche, you’re future-proofing 
your visibility.”

— Alex Strahdee, Before the Bestseller newsletter
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Why do LLMs seem to favor 
traditionally published books?



● Traditional review outlets and influencers 

also tend to favor trad pubbed books

● All big publishers have high-authority 

websites where they list all their books

● Deals get a lot of press/mentions (Publishers 

Marketplace, Query Tracker, PW, etc.)

All this creates high-authority traces of the books 

on multiple places online, which is exactly what 

the LLMs want to see.
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The advantages of the big publishers



Grab your complimentary 
copy of the book here:

blog.reedsy.com/books/
How-to-market-a-book

Newsletter: 
rdsy.me/newsletter

EPUB & Kindle
FREE

Paperback
$13.99

My free book 
& marketing 
newsletter

https://blog.reedsy.com/books/how-to-market-a-book/
https://blog.reedsy.com/books/how-to-market-a-book/
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Thank you!
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